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At typically 2 Bar Pressure (29PSI) our faucet runs 14L of water a minute, 840L an hour, 

20,160L a day, 604,800L a month & 7,257,600L a year…

At typically 2 Bar Pressure (29PSI) our faucet runs 14L of water a minute, 840L an hour, 
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Hotels Data
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Standard Tap (7L – 14L) Spray Mode (1.1L) Mist Mode (0.21L)

Faucet Water Flow per minute
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Some of our valued users…
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We are the new generation of hospitality 
experts, creator of experiences, specialized in 

Eco-friendly Glamping & Eco-lodges

WHAT DO WE DO?

!LB Aresia specializes in crafting and managing unique 
hospitality assets, including Glamping sites, eco-
lodges, creative houses, and tree houses, with a 
strong emphasis on Sustainability. 

!Leveraging our extensive expertise, we handle 
projects from inception to grand opening, and 
continue with ongoing management. 

!Whether you are starting out or looking to elevate 
your existing project, LB Aresia offers comprehensive 
'one-stop' services as well as à la carte support 
tailored to meet your specific needs.



Founder & Associate
Bruno Lespurque
! Over 15 years experience in the hospitality industry, 

started as an employee to General Manager in the luxury 

brand.

! Self-made with in-depth knowledge of every step with F&B 

and purchasing background.

! Executive master's degree in Advanced Management, 

from HEC Liège.

Co-Founder & Associate
Ugo Damiani

!Senior hospitality Project Management professional with 

7+years of experience and 10 years as a GM with relevant 

knowledge of scaling teams, implementing project & operation 

from signing to opening.

! Led 40+ projects, opened 9 resorts and managed 8 
international resorts for one of the biggest hospitality 
international brand with teams as large as 500 and several 
million euros revenue across APAC region.

Our Team



Key Eco-Friendly Practices 

Energy :  
Use of efficient systems. Prioritise renewable energy sources.

Support local economy & fair trade :
prioritise local suppliers without discrimination to factors such as gender. 
Support local associations 

Single Use Plastic Free : 
no single use plastic from supplier to guest service  

Sustainability Reporting & monitoring :
Measuring and monitoring of carbon emissions. Sustainability plan to 
improve performance over time

Water Sensitive Design : 
minimize water pollution from structures and operation

Sustainable Design & Construction: 
Light weight asset integrated to nature. Minimal foundation required, 
>80% demountable

Key eco-friendly practices supports Green Certification. 
Pursuit of third party certification is highly recommended



Expert Sustainability Advisor
Cyrene Lee

!Over 12 years of experience in Sustainability 

!Have worked with both private and public sectors including a 

global resort chain for their sustainability strategies and 

certifications; and an international company with 54 offices 

across the Middle East, Africa, Asia, and Europe for their ESG 

reporting

!Background in Environmental engineering and Computer Science



Sustainable Tourism
“tourism that takes full account of its current and 

future economic, social and environmental impacts, 

addressing the needs of visitors, the industry, the 

environment and host communities” 

(UN Environment Program and UN World Tourism 

Organization)

Aspiration to acknowledge all impacts of tourism, 
both positive and negative and aims to 

Minimize the Negative impacts and Maximize the 
Positive ones.



1. Sustainable design & construction
!Designed to integrate into the local landscape with the current 

flora or regenerate if not green field
!Minimise need for foundation work
! Structures are demountable and reusable at a minimum of 80%

2. Energy
! Passive design to reduce cooling needs
!Use of efficient systems
! Prioritise renewable energy sources – onsite generation; 

partnership/sponsorship of solar farms and/or purchasing of 
green power when unable to produce sufficient onsite

Key Eco-Friendly Practices

3. Water sensitive design (minimise water pollution)
! low percentage of impermeable surfaces, preservation of local 

flora
! all wastewater from the site to be treated
! All cleaning products used are certified eco-friendly (no harsh 

chemicals or ingredients that might pollute the land or water)



5. Zero single-use plastic

! Eliminate use single-use plastic in daily operations
!Work with suppliers to eliminate  their use of single-use 

plastics such as in packaging

6. Sustainability indicator measurement and reporting

!Measuring and monitoring carbon emissions throughout life 
of project from construction to end-of-life

! Sustainability strategy to improve performance overtime

4. Support local economy & fair trade
! Source materials and labour locally whenever possible
!Use of certified sustainable materials
!Work with suppliers to continually improve the sustainability 

performance of their operations and products



4 Pillars of Sustainable Tourism 
based on Global Sustainable Tourism council (GTSC) criteria



Why Glamping is a more Sustainable option

Glamping Positive Eco-friendly point 

Glamping is always integrated into nature with a 
maximum of green area, minimising negative impacts on 
the land and water, and in the case of brown fields, 
regenerating it.

Light weight asset that can be demounted at a minimum 
of 80% at the end-of-life, allowing for quick rehabilitation 
of the land to its original state.

Guest wellness and biophilic experience is maximised as 
they are immersed directly in nature, stimulating all their 
5 senses

Naturally attracts clients that are more environmentally 
aware and sensitive to sustainability practice and are in 
line with eco tourism practices

Much lower embodied carbon than traditional hotel and 
resorts

Traditional Hotel & Resort Negative Impacts

Hard structures have a significant impact on the land 
due to the need to clear a large percentage of the area, 
destroying natural Ecosystems

Hard structures drastically change the landscape and 
requires  a long time to rehabilitate the land at the end 
of life

Traditional hotels and resorts often cater to mass 
tourism that are not inline with eco tourism practices 
and not sustainable for the area



Global Glamping Market size was valued at 
USD 2.72 billion in 2022 and is poised to grow 
from USD 3 billion in 2023 to USD 6.52 billion 
by 2031, growing at a CAGR of 10.20% during 
the forecast period (2024-2031)

ROI for Glamping : 

20-25% which can go up
to 40% if you own the
land 

The Payback period : 

Glamping : 5 years

-2031)

Business Model of Glamping vs Traditional Hotel

Glamping Business (Market Growth/ ROI 
/ Payback period)

Hotel Business( Market Growth/ 
ROI / Payback period)

The global hotels market was projected to attain US$ 
628.4 billion in 2021. It is anticipated to garner an 8.1% 
CAGR from 2022 to 2031

ROI for real estate : 6-12%

The Payback period : 

Traditional hotel/resorts
: 7-12 Years 



PROJECTS



LB Aresia was a part of the consulting, branding, web designing, 

marketing, recruitment, design, purchasing of the furniture, IT setup, 
online presence & menu setup.

The pre-opening & opening phase was successfully executed by team 
LB Aresia. 

For ref: The estimated revenue is approx. 36 million baht per year
Contact us for more details
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LB Aresia collaborates with The KORA Beach Resort as their consulting team. 
KORA beach resort’s newest project is a beach front 5-star resort with more than 500 

rooms located on the beautiful Layan beach.



We are proud to be associated with Blue Tree 

Phuket as their Consulting team.

Blue Tree is one of the prestigious names in the 

industry and one of the most famous lifestyle 

destination. It is proud to be one of the Best places 

in Phuket for the complete family entertainment.

Hosting Thailand’s largest Crystal Lagoon which 

includes Thailand’s longest Superfly, a water jump, 

covered open-air amphitheater arena, a lifestyle 

shopping village, and a huge natural Forest Park, 

Blue Tree Phuket truly is a recreational park and 

entertainment hub for all ages.

BLUE TREE PHUKET



This project is designed to capture the 

beauty of the jungle, offering an awe-

inspiring view of both the forest and 

the sea.

The Phang Nga is a Trendy Lifestyle 

Glamping project that comprises of 91 

units.

B-Libre Phang Nga
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SUSTAINABILITY 
STRATEGIC FRAMEWORK
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SUST A IN A B IL IT Y  
A WA R E N E SS

LO C A L 
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F O O D  WA ST E

SH IF T  F O O D  
C O N SUMPT IO N

R E SPO N SIB LE  
SO UR C IN G

SUST A IN A B LE
O PE R A T IO N S

E C O - D E SIGN

A T T R A C T IV IT Y

SH A R E  SPA C E
WIT H  N A T UR E

Accor’s Sustainability strategy responds to 3 
key challenges…

Contribute to a Net-Zero world

!"! of Accor emissions come from 
energy

22% of Accor emissions come from value chain 
and procurement (incl. F&B)

Promote Social Elevator to put people at the heart

#$
%&

jobs supported
by Accor worldwide

Contribute to a Nature-Positive world

'(! of Accor water footprint come 
from F&B

$600 bn: annual value of tourists visiting 
protected areas across the globe
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AWARENESS

LOCAL COMMUNITY FOOD WASTE

SHIFT FOOD 
CONSUMPTION

RESPONSIBLE 
SOURCING

SUSTAINABLE OPERATIONS

ECO-DESIGN ATTRACTIVITY
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ACCOR’S SUSTAINABILITY 
STRATEGIC FRAMEWORK



ACCOR SUSTAINABILITY

RESPECTING THE IMPACT WE HAVE

41

Hotel Operations STAY
• Reducing Carbon emissions
• Energy reduction 
• Water conservation
• Single Use Plastic removal 

Sustainable FoodEAT
• Dedicated approach to sustainable food
• Vegetarian options 
• Food waste management 
• Local procurement 

Guest ExperienceEXPLORE
• Eco certification process
• Sustainability messaging
• Local partnerships – Experiences   








